
BUSINESS DEVELOPMENT PLAN



OUR MISSION
To launch RIO RUM, the true taste of Brazil and 

to build the brand to 100,000 cases by 2016



“We will have the great chance to show 
to the world, a still unknown nation 
in all its diversity for the billions of 
people who will see these events. 
These spectators will not only see the 
competitions, but also be exposed to 
the culture and the Brazilian way of life”  
- Jeanine Pires, President of Embratur



BRAZIL



RIO DE JANEIRO



FIFA WORLD CUP



2016 OLYMPICS



TOURISM



ECONOMICS & EXPORTS

$ $ $



KEY TRENDS 
& CATEGORY



A New Generation of Consumers:

Alternative Lifestyles: 

New Transparency:

“Me in Media”:

KEY MACRO TRENDS



KEY COCKTAIL TRENDS



U.S. RUM OVERVIEW

PREMIUM
RUM 
SHELF
SPACE



THE BRAND



COMPETITIVE ADVANTAGES



PACKAGING



 

SIZES/SRP/FLAVORS



OUR DISTILLERY



THE PLAN



 

 

TARGET AUDIENCE



ALTERNATIVE LIFESTYLE



MILLENNIALS (GEN:Y)



BEYOND THE CAIPIRINHA



DISTRIBUTION: 
YEAR 1-3
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DUTY FREE & TRAVEL
   - CRUISE LINES
   - CARIBBEAN
   - GR, FR, UK, ESP

RIO DE JANEIRO, BRAZIL 
  -  LED BY BRAZILIAN DISTILLER

CHELSEA &
MEATPACKING

NYC
YEAR 2

YEAR 3+



Q 1 Q 2 Q 3 Q 4    
# Brand 
Ambass   1st Quarter Total 2nd Quarter Total 3rd Quarter Total 4th Quarter Total Total Accounts Annual Volume
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Year Two Volume Build

Year One Volume Build

Year Three Volume Build

VOLUME TARGETS: 
YEAR 1-3



SALES SUPPORT

SALES SHEET

TASTING MAT

CD
BRAND INFO



ON/OFF-PREMISE SUPPORT



TRADE SUPPORT



CONSUMER SUPPORT



THE TEAM



PRINCIPALS

  



KEY PARTNERS

Managing Partner

Managing Partner

Executive Director

C.E.O PartnerPresidentPrincipal



CURRENT STATUS



FINANCING / GROWTH



THIS DOCUMENT, AND ANY ATTACHMENTS THERETO ARE SOLELY THE PROPERTY OF RIO RUM LLC 
AND CONTAIN LEGALLY PRIVILEGED AND/OR CONFIDENTIAL INFORMATION. YOU ARE HEREBY 

NOTIFIED THAT ANY DISSEMINATION, DISTRIBUTION, PRINTING OR COPYING OF THIS DOCUMENT, 
AND ANY ATTACHMENT THERETO, IS STRICTLY PROHIBITED. 


